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The effect of the eco-product purchase subsidy on the
consumer behavior
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Inrecent years, many governments have started providing consumers with subsidies on the purchases of eco-friendly
products such as hybrid cars and energy efficient appliances. Despite popularity of such eco-product purchase
subsidy programs, the economic and environmental impacts of those programs have not been examined in detail.
In this research project, we review subsidy programs conducted in Japan and examine their impacts on consumer
product selection, consumer product use, and environmental outcome. On the basis of our empirical findings, we

make recommendations for future environmental and industrial policies.
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